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Abstract 

This study seeks to answer how first-world missionaries can utilize research findings on the 

effectiveness of testimonials and apply that knowledge to partner development strategies. 

Research trends demonstrate that most missionaries are being sent to countries with the largest 

practicing Christian populations, such as those in Africa or South America, and are more likely 

to receive financial partnerships. Europe has a high rate of non-practicing Christians and is a 

cultural intersection due to the refugee crisis, leading to a need for mission work. This research 

will culminate in the creation of a prayer guide, highlighting testimonies of individuals impacted 

by mission work in Birmingham, England which may be replicated as a partner development tool 

for European missionaries. 

  



THE IMPACT OF TESTIMONIES ON PARTNER DEVELOPMENT 

 

4 

The Impact of Testimonies on Partner Development Strategies: Mission Work in Europe 

The Intersection of Christian Testimonies and Marketing Theory 

 The power of testimonies has a strong historical record. Within a range of disciplines, 

such as religious texts, national judicial systems, and social media campaigns, testimonies have 

been used to provide a foundation for knowledge and beliefs. Within traditional and modern 

marketing, customer testimonials are frequently used as a reliable advertising tactic, as they have 

demonstrably established personal, emotional connections. 

 While the word “testimonial” is more frequently cited as a marketing tactic, the Christian 

“testimony” holds the meaning of a personal conversion story. Both words share in the meaning 

of expressing a personal reality, but there has been little overlap using the techniques of 

marketing when sharing a Christian testimony.  

Global statistics show that the number of evangelical Christian missionaries is in decline, 

and today’s Christians give only 0.09% of their income to support global missions (Sweeney, 

2022). The increase in disconnect that the Christian church has with mission work can be 

attributed to several causes, which are typically subjective to the individual and/or congregation. 

In any case, this research will pose a solution for global workers serving in nations within 

Europe to rebuild connectedness with the local national church by utilizing theories applied 

within testimonial marketing. 

 Personal connection is a driving force of missionary sending. Currently, missionaries are 

more likely to be sent to places where churches have extended invitations for mission work 

because there is a sense of connection. Missionary “sponsorships are also more likely in places 

with large Christian populations” (Zurlo et al., 2020, p. 17). This means that missionaries are 

moving to places with already dense Christian populations, such as the African continent. With 
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what’s already known through market research, testimonial theory can be leveraged to allow the 

church to personally relate with the work of global missionaries. Through the relay of personal 

testimonies, a personal connection can be established with places or people groups unseen or 

unfamiliar. Conversations about the need for global mission support, and specifically the 

expanding oversight of a need for mission work in Europe, must become more prevalent within 

the Christian church. 

The History and Usage of Testimonials Within Marketing 

 Testimonials have been used as an advertising tactic for over a century (Gleecontent, 

2019). These testimonials have taken various forms, such as subjects wanting to keep up with 

monarchy fashion trends beginning in 17th century and the first athlete endorsement of sports 

equipment in 1905 (Denis, 2022). Recent trends in the rise of social media marketing have seen 

testimonials being presented in new ways, such as videos, blogs, or Instagram posts. By running 

a quick web search, one could find hundreds of resources as a guide on why and how to use 

personal testimonies to improve brand strategy.  

 The popular use of testimonials demanded that guidelines be formed to regulate brand 

sincerity. The Federal Trade Commission (FTC) published an updated Endorsement and 

Testimonial Guidelines in 2023. These guidelines hold advertisers and endorsers accountable by 

law to follow regulations that adhere to principles of honesty for the protection of consumers. 

The FTC defined testimonials as “any advertising message… that consumers are likely to believe 

[that] reflects the opinions, beliefs, findings, or experiences of a party other than the sponsoring 

advertiser” (FTC, 2009, p.1). Social media brands have also established guidelines for 

testimonial endorsements on their sites. For example, Meta Platforms, Inc., the operator of 

Facebook, Instagram, Threads, and WhatsApp, has set up regulations that endorsement posts 
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must be made with the platform’s “branded content tool” (Instagram, 2024, para. 2) to provide 

necessary disclosure to viewers that they are seeing an endorsed testimonial advertisement. The 

scope of testimonials is multifaceted however, and the multidisciplinarity of this technique 

provides fertile ground for much research. 

One variable within testimonials is the type of endorsers. Although testimonial 

advertising began with “celebrity” endorsements (i.e. monarchs or athletes mentioned earlier), 

word of mouth endorsements has been around for centuries as well. Consumer and expert 

endorsements are utilized in testimonial marketing today and can be seen in many different 

forms, such as product reviews and commercial advertisements. In a study conducted by Rollins 

et al. (2021), researchers sought to understand if testimonials truly made an impact on perception 

and, if so, would endorser classification impact that perception. Findings revealed that when 

different endorsers are used for testimonial advertising, it does influence consumer response. 

Expert testimonials generated a higher level of source credibility and consumer testimonials were 

found to produce a higher level of source similarity: there were not stark difference between 

these two categories, however. On the other hand, this study found that celebrity endorsements 

were found to have the lowest believability and generated a high level of skepticism. 

Testimonials have been understood to be so powerful because “we believe through the 

testimony of others” (Collins et al., 2021, p. 1). In Rollins’ et al. study, celebrity testimonials 

were likely less believable because they represent an ideal self-image, rather than an accurate 

self-image. People desire to relate to the story they are being told and develop a personal 

connection to it. When testimonials represent an accurate picture, consumers are more likely to 

respond and allow it to shape a personal belief. This concept was explored and found to be 

psychologically accurate in a study conducted on conditional reasoning. The study conducted by 
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Collins et al. (2021) demonstrated that information received through testimonials, particularly in 

the form of conditionals (i.e. “If P, then Q” statements that shape beliefs), will change beliefs. 

Although this study approaches testimonial advertisements as a “partially reliable” (p.2) source, 

there is proven power within testimonies, as they have been shown to be a persuasive advertising 

technique within the psychological sciences. 

With a definitive power attributed to endorsement advertising, a growing number of 

studies seek to improve knowledge to better utilize this marketing tool in expanding ways. 

Testimonial research is being broken down even further and the use of endorsements within the 

e-market is also being studied (Adwan, 2019). As a strong advertising method, testimonials have 

transitioned to a digital context as a reliable traditional marketing technique. Such studies on e-

marketing have also discovered that “[i]ndividuals – especially young people – with high 

susceptibility to social norm influence (SNI) put much emphasis on testimonials” (Adwan, 2019, 

p. 89). With a proven influence, individuals have the responsibility to utilize testimonials wisely 

and with honesty, as regulated by the FTC and common social ethics. 

Application of Testimonial Research to Missionary Partner Development Strategies 

 Born from an understanding of testimonial advertising, improvements can be made to 

increase understanding of the mission of global workers. By utilizing testimonies that have been 

formatted in a way geared for audience reception, missionaries could better the perception of 

what they are asking potential partners to support. Formatting testimonies for this outcome 

would mean that personal stories would be written or recorded digitally in a way that could be 

shared with large audiences, which would expand the scope and likelihood of developing 

strategic partnerships. Allowing partners to understand the need for mission while also 
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developing a personal connection (through testimonials) with the work at hand, employs the 

influence available that has been tested and established in testimonial advertising. 

 Christian ethical principles provide reliability to the integrity of the testimonies used. 

Christians uphold values of honesty, benevolence, and compassion which are sustained in the 

sharing of one’s testimony, or story of how one became a follower of Jesus Christ. Although the 

sharing of testimonies will not be under the same federal scrutiny as testimonial marketing, 

Christian morality demands that testimonies are shared with accuracy, without any manipulative 

tactics. 

 From what has been concluded about the influence different endorsement personas have 

on consumer perception, those personas can be translated to fit various perspectives of 

testimonies. These perceptions should mimic the “expert” and “consumer” (Rollins, 2021, p.1) 

endorser personas that were received well in studies. Missionaries who are either currently 

serving or have served as foreign missionaries in or around the anticipated receiving location 

may be seen as “experts.” In this instance, an “expert” is simply someone who has a strong 

understanding of the location and demographic that new missionaries will be reaching. 

“Consumer” personas may be filled by people living in or around the receiving location who 

have been impacted by mission work. Within this persona, various perspectives are desirable to 

provide a well-rounded understanding for potential missionary partners. These varying 

perspectives will allow a location (that potential partners may have little knowledge about) to 

form a stronger identity within the individual mind. 

 The methodology section will further discuss suggested dissemination of testimonies to 

reach various demographics through different platforms. Additionally, certain elements included 
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in the creative portion will later be highlighted that add depth to conclusions drawn from studies 

conducted about testimonial advertising. 

Current Trends in Christian Mission Work and Demographics in Europe 

 Even prior to the COVID-19 global pandemic, which restricted global travel and foreign 

residency, there was a negative trend in the number of long-term foreign missionaries (Zurlo et 

al., 2020). From 1970 to 2021, this number has decreased by 88 percent. These numbers are also 

likely to be influenced in the recovery period from the pandemic. 

 Another current trend is the “rise of the majority church in the South,” (Gelder, 2013, p. 

39) and the rise of missionaries being sent from the Global South (Zurlo et al., 2020). In an 

article published over a decade ago, it was reported that, “This past Sunday more Anglicans 

attended church in each of the separate countries of Kenya, South Africa, Tanzania, and Uganda 

than did Anglicans in Britain and Canada and Episcopalians in the U.S. combined” (Van Gelder, 

2013, p. 40). With the rise of Christians in the South, although they have a growing rate for 

missionary sending, they are also receiving the highest number of Christian missionaries (Zurlo 

et al., 2020).  

The imbalance of missionaries being received in places with already large Christian 

populations is attributed to invitations and sponsorships. This makes logistical sense if one 

considers that more financial partnerships are made in either sending or receiving locations; thus, 

the larger the Christian population, the more Christian mission involvement. By 2050 it is 

predicted that the continent of Africa will have 1,324,601,000 Christians, while, in comparison, 

the European continent (including Russia) will have 501,724,000 Christians; this is a 2.81 

percent increase in Africa compared to a 0.01 percent increase in Europe (Gordon Conwell 

Theological Seminary, 2021). 
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 Recognizing this trend, the American Society of Missiology gave a call to action to 

change cultural thinking from “I” to “We” (Van Gelder, 2013, p.43). Mimicking the societal 

thinking of the South, rather than the individualistic thinking in Western societies, should impact 

the ideas formed about missiology in the West and shape participation in the Christian mission 

for global evangelization. From 1900 to 2050, there is an expected 0.11 percent increase in 

foreign missionaries globally, which is a positive turn in the current trend (Gordon Conwell 

Theological, 2021). Out of this increase in global workers, -0.39 percent are being sent to 

Christian countries. This is a positive change; however, this largely accounts for missionaries 

being sent to countries within the 10/40 window (a rectangular area stretching from North Africa 

to Asia) which have high a high percentage of unreached people groups. While the estimation for 

this new direction in missionary sending shows great progress, the native European population, 

as well as the growing cultural intersection there, is often overlooked. 

 The Middle East’s migrant population has more than doubled in the past decade (Connor, 

2016). The emigration of many from this region is a result of conflict and the hope of greater 

economic opportunity elsewhere. “Europe received a record 1.3 million asylum seekers in 2015,” 

(Connor, 2016, para. 4) and 2022 had the most asylum seekers documented since then, the 

majority being Middle Eastern (The UN Refugee, 2024). Particularly in the United Kingdom, 

asylum seeker populations have greatly risen in the past few years (Sturge, 2023). In 2021, 

reports indicate that asylum seekers immigrated into the United Kingdom from at least 15 

various countries (Sturge, 2023). With this influx, people groups who are moving come with 

various religious backgrounds and a large majority are from Islamic States, such as Afghanistan 

and Iran. 
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 Out of the 15 countries listed as asylum seeker home states (ordered from most to least: 

Ukraine, Afghanistan, Iran, Eritrea, Syria, Sudan, Iraq, Vietnam, Pakistan, Turkey, Ethiopia, 

Somalia, Sri Lanka, Libya, and Uganda), eight are considered “restricted access” or “creative 

access” countries (Afghanistan, Iran, Eritrea, Syria, Sudan, Pakistan, Somalia, and Libya). This 

means that the governments in those countries are distrustful of Western missionaries and often 

can be hostile towards Christianity. With an influx of these people groups in Europe, there is a 

unique intersection being formed that provides Christian missionaries with opportunities to 

evangelize to people who would otherwise have very limited and restricted access to hearing the 

gospel. At the same time, the European population is also in desperate need of another Christian 

revival. 

 Although current statistics would show that much of the European population is 

Christian, these statistics are based on nominal Christianity; and even these percentages are on 

the decline due to a rise in atheism and Islam (Zurlo, 2020). Therefore, future predictions on the 

rise of Christianity do not accurately account for the blanket covering of traditional Christians 

who do not actually adhere to Christian practices.  

Non-practicing Christians, defined as those who identify as Christians but attend church 

only a few times per year, make up the largest portion of the population in Western Europe (Pew 

Research Center, 2018). These non-practicing Christians reportedly do not believe in God as he 

is described in the Bible, but “believe in some higher power or spiritual force” (Pew Research 

Center, 2018, para. 6). For a more accurate understanding of Christianity in Europe, Greater 

Europe Mission, a Christian missions organization, reports that fewer than three percent of 

Europeans have a relationship with Jesus, which is a standard of Christianity (2024). The 
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statistically large percentage of “Christians” in Europe has more to do with tradition than 

religious practices. 

 Islam is quickly gaining popularity due to immigration and higher birth rates and, by 

percentage, is the second-largest religion in Europe (Operation World, 2023). Christians have the 

opportunity to see a rapidly growing need in Europe for mission work. There is already a 

foundation for Christianity within the general population and many immigrating Muslims are 

disenchanted by the violence of Islam and seeking for loving truth, which is available in the 

gospel (Operation World, 2023). Global workers in Europe are working to seize the openings 

available at this cultural intersection and share the universal truth available through the Bible.  

An Analysis of the United Kingdom and Birmingham, England 

 In the United Kingdom, the percentage of non-practicing Christians is 55, which nearly 

triples the number of church-attending Christians at 18 percent (Pew Research Center, 2018, 

para. 2). The UK was once an epicenter for Christian activity (Connor, 2016) and “[m]any 

Christians pray for another great spiritual awakening” (“Pray for: United Kingdom,” 2023, para. 

1). The religious climate in this region is very similar to the rest of Europe, with many nominal 

Christians and a growing Islamic population caused by an influx of asylum seekers and settling 

refugees. 

 Currently, within the UK resides 115 different people groups; 35 of these are classified as 

unreached people groups (UPGs) (Joshua Project, 2024). A UPG is a people group that 

technically is less than two percent evangelical Christian and there is no indigenous community 

to assist with church planting. While UPGs come from many religious backgrounds, the people 

groups represented in the UK are predominately Islamic with very low adherence rates. These 



THE IMPACT OF TESTIMONIES ON PARTNER DEVELOPMENT 

 

13 

people are moving from broken countries, where the Islamic faith has been shown to be 

unreliable and cruel (Anonymous, personal communication, June 11, 2023). 

 A large portion of these asylum seekers are being moved to the city of Birmingham. 

Birmingham is known as England’s industrial city and is the second largest city in the country 

(Ostberg, 2024). This city also reported the second most dispersed asylum seekers and is 

becoming increasingly more multicultural (Sturge, 2023). According to the World Christian 

Database, this city is 55 percent Christian, however that does not separate practicing from 

nominal (Johnson & Zurlo, 2024). 

 For the purpose of this study, Birmingham was selected as a focus city to apply research 

conducted on testimonial marketing and connect it to Christian mission work. This city was 

selected due to the influx of asylum seekers and the Christian revival many missionaries in the 

city are hopeful for. Birmingham has recently become a hub for evangelical Christian mission 

work with missionaries scattered through the city and the surrounding West Midlands region. 

The native “Brummie” population is being engaged alongside many Muslim-background asylum 

seekers and refugees. 

Creative Methodology 

 The design of this creative project aims to not only share testimonies but engage people 

with them. Based on testimonial advertising research, consumers are more likely to establish a 

personal connection when there is an increased level of engagement (Vongswasdi, 2022). When 

there is an exchange of testimonies, there is an increase in the integration of diverse perspectives.  

Implementing the holistic scope of testimonial advertising research and current marketing 

practices, a seven-day prayer guide was determined to be the best application to allow this 

knowledge to evolve into a partner development strategy for Christian mission work. A prayer 
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guide allows readers to connect personally and engage positively with the testimonies shared. An 

opportunity for exchange is accounted for in this format, as readers will respond to new 

information and stories, learning more about real people who live in the same location. They will 

then have an opportunity to follow specific prayer points based off that day’s testimony which 

provides a call to action for them to practice sharing and engaging on a personal level. A prayer 

guide highlighted testimonies will raise awareness about the need for mission work in that 

location and develop support for the work being done in an honest and transparent manner. 

The first day of this prayer guide will introduce why the guide was created. On this day, 

the current realities of Christianity in Europe will be overviewed, as well as current information 

on the target city, which for this guide is Birmingham. This section will also present the need for 

spiritual and financial support. Prayer points will ask readers to prepare their hearts to continue 

in a week of prayer over the city of Birmingham, have hearts open to give generously, and ask 

God how they might play a part in his global mission to redeem people from every nation. Days 

two through six will introduce a new person daily. Each day will highlight testimonies of 

individuals currently living in Birmingham. Various perspectives were gathered to mimic 

endorser types in testimonial marketing, as previously discussed. Missionaries take the form of 

expert testimonials and people native to the location take the form of consumers. The prayer 

guide will feature testimonies from two asylum seekers who were Christians before they moved 

to Birmingham, one asylum seeker who became a Christian in Birmingham through hearing the 

gospel from missionaries, and two missionaries who are currently serving on the mission field 

long-term in Birmingham (husband and wife). 

All testimonies will be shortened, and the latter half will be added to an appendix found 

at the back of the prayer guide. The decision to shorten each testimony will allow for stronger 
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reader engagement throughout the guide without compromising the power found within the 

entire conversion story. Readers will be directed to the appropriate appendix at the end of each 

day with insight as to what the rest of the testimony will share. An appendix is not necessary for 

reproductions of the prayer guide however, it is recommended if testimonies exceed two pages at 

the designated typeface and point size. 

These testimonies were shared with consent to use for the creation of this prayer guide, 

however last names will be omitted for safety concerns. Each testimony was recorded by the 

author while living in Birmingham City Centre using the Voice Memos app between June 11, 

2023, and July 6, 2023. All the testimonies shared are entirely true; they were rewritten (after 

transcriptions were gathered from the recorded interviews) for grammatical and timeline clarity 

only and no details were fabricated or exaggerated. 

Day seven will be a final call to action. This day will outline a time of reflection for 

readers and offer a reminder of the need for mission work in Europe. Prayer points will 

transparently ask readers to give generously in accordance with their convictions and call them to 

ask God to do great things through what they are willing to sacrifice. This final day in the guide 

will use language outlined by Steve Shadrach in The God Ask, highlighting the privilege it is to 

partner with people who are taking the gospel globally to people who need to be engaged with 

truth. 

The testimonies and information provided in the prayer guide will be supported by 

visuals. The inclusion of images creates a greater impact and can increase the opportunity for 

personal connection (Dahmen, 2021). For safety concerns, certain images in the example prayer 

guide will be blurred to maintain subject anonymity. All images within the prayer guide were 

taken by the author in Birmingham City Centre between June 17, 2023, and July 26, 2023, with a 
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digital camera and iPhone camera; in reproductions, any images used must be cited properly. No 

illustrations are used within the prayer guide template to increase future ability for reproduction. 

The prayer guide will be created in the graphic design and publishing software Canva 

because it is easily accessible and reliable for all skill levels. It will be developed in a template 

format for reproduction to be made to represent various cities across Europe. Both print and 

digital format templates will be created. Print formats are recommended because of their reported 

ease of use, quality and functionality, satisfaction, and physical comfort (Deval & Singh, n.d.). 

Digital formats are recommended for their timeliness, accessibility, and availability. These 

formats may be replicated and distributed according to individual/organizational goals and target 

audiences. It is recommended by the author to have printed copies of the prayer guide to have as 

a resource when support raising through in person meetings or congregational visits, while 

digital formats are most appropriate as a secondary alternative. Digital formats should be 

exported into a flipbook software, which can be found online, for distribution. 

Project Defense and Conclusion 

 The seven-day prayer guide produced is informed by current research in the advertising 

field and applied to a demonstrated need within Christian missiology. The prayer guide is a 

replicable creative work with a template that is easy to mold independent of design skill level. 

Replications can and are recommended by the author to be made by global workers or missions 

organization for various locations to improve partner development strategies for Christian 

missionaries whether launching to be full-time global workers or already serving on the foreign 

mission field. Although the scope of this project is specific to the city of Birmingham, England, 

the research is demonstrably applicable for prayer guides to be created for any location. 
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Prayer Guide Images and Links 

Print Visual Layout

 

Prayer Guide Back and Front Cover: The front cover features a picture of the city and the city 

name. These should be changed depending on where the receiving location is for missionaries 

using the prayer guide to aid in partner development. 
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Pages 1-2: This dedication Bible verse is a reminder of the power that testimonies hold because 

of the story God gives each of his people. 
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Pages 3-4: This is the first day of the prayer guide. Copy for this day should introduce the 

missionaries and the city that they will be serving in. Prayer points allow the reader to 

understand that the goal of the prayer guide is to raise support through prayer for the city as well 

as financial partnerships with the missionaries. On days one through seven of the prayer guide, 

pictures should be placed in the background to allow readers to see people from and places 

around the receiving city. Captions describing the image should be replaced in the template to 

correspond with the new image. 
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Pages 5-6: Day two of the prayer guide introduces the first testimony. This testimony should be 

provided from a real person who lives in the city. Prayer points should correspond with points in 

the testimony and draw a larger connection to global issues and/or specific ways to be praying 

for the current mission field. The length of the testimony and prayer points should not exceed the 

space provided in the two-page spread. If the full testimony would exceed the space provided, 

the story should be stopped and continued in the appendix, as demonstrated. This break should 

be placed in a way that does not disrupt the effect of the overall story, allowing readers to decide 

if they would like to continue reading. Direction to the appendix should highlight key points 

from the rest of the testimony. The above text applies to pages 5-14. 
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Pages 7-8 
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Pages 9-10 
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Pages 11-12 
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Pages 13-14 
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Pages 15-16: This is the last day of the prayer guide. Copy for this day should clearly state the 

need for financial partnerships through a call to action. A reminder should also be given to the 

reader about the testimonies they have read throughout the week and how they have been told 

about the work God is doing in the receiving city. Prayer points should direct the reader to pray 

specifically about how they are being asked to partner with the missionaries, pray for the success 

of missionary partner development, and pray for the receiving location once more. 
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Pages 17-18: This is the beginning of the appendix. The appendix is not necessary if testimonies 

and prayer points do not exceed the space provided on the two-page spread given for each day in 

the template. If the appendix is used, each extended testimony should be given a separate letter, 

as demonstrated in each day of the template. Each letter should begin on its own page in the 

appendix, as demonstrated in the template. The above text applies to pages 19-29.  
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Pages 19-20 
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Pages 21-22 
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Pages 23-24 
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Pages 25-26 
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Pages 27-28 
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Pages 29-30: This is the end of the prayer guide. It should be noted that print formatting requires 

the total number of spread pages be divisible by four. This ensures the book will be assembled 

correctly when configured for a cover. In this template, there are 16 spreads. If additional pages 

are needed at the end of the book to reach a number divisible by four, it is recommended that 

missionaries add more information about their testimony or pictures that correspond to the prayer 

guide. 
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Print Layout 

 The following template utilizes the same content from the prayer guide above, however it 

is properly formatted to be sent to print. Use the content from the above template, Print Visual 

Layout, and align it with the pages in the Print Layout spread (the front cover will be placed on 

the right side of first page and then a zig-zag pattern will be followed to place the following 

pages down and back up until the back cover is placed on the left side of the first page) before 

sending the prayer guide to the printer. This Print Layout should be downloaded from Canva as a 

PDF Print in the CYMK color mode (RGB color mode is acceptable if the CYMK is 

unavailable). Once you have downloaded the PDF, it can be sent to a printing service (printing 

options may be found at places such as FedEx or Staples). If printing at home, it must be printed 

utilizing the “Print on both sides” setting with “Flip on short edge” or “Short edge binding” 

selected. This template may be printed in color on standard printers using 8.5” x 11” paper. After 

all pages have been printed, it is highly recommended that the pages be trimmed of any white 

border. The pages may then be folded and stapled to create a book. 
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Back and Front Cover 
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Pages 1 and 30 
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Pages 29 and 2 
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Pages 3 and 28 
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Pages 27 and 4 
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Pages 5 and 26 
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Pages 25 and 6 
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Pages 7 and 24 
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Pages 23 and 8 
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Pages 9 and 22 
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Pages 21 and 10 
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Pages 11 and 20 
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Pages 19 and 12 
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Pages 13 and 18 
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Pages 17 and 14 

 



THE IMPACT OF TESTIMONIES ON PARTNER DEVELOPMENT 

 

49 

 

Pages 15 and 16 
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Digital Layout 

 The following template utilizes the same content from the printed prayer guide above, 

however it formatted to better suit digital viewing. This layout can be viewed more easily on a 

mobile device and has been adopted to be viewed in single pages, rather than a spread. To adjust 

this template properly, it is important to adjust images accordingly (this may mean adding new 

images) as well as make adjustments to image captions. The copy should not be altered from the 

Print Visual Layout template. This Digital Layout template should be downloaded from Canva as 

a PDF Standard in the RGB color mode. Once you have downloaded the PDF, it can be shared 

from and to any electronic device. It should be noted that, unlike the printed prayer guide, page 

count does not impact the viewing experience for this format. 
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Template Links 

Below are the links to the Canva templates shown above. A copy must be made (go to 

“File,” and then select “Make a Copy”) in order to edit the template. 

Print Visual Layout 

Print Layout 

Digital Layout 

  

https://www.canva.com/design/DAF72-CyG8A/e6oLgiM6aVqk-mYXyxuhDQ/edit?utm_content=DAF72-CyG8A&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF7298OYug/anzPmDsGOZq-b9NI3OqJeQ/edit?utm_content=DAF7298OYug&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
https://www.canva.com/design/DAF73Fy32ng/RCUcmDiZuW7HeDa23Zcq2Q/edit?utm_content=DAF73Fy32ng&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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