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Abstract- I was tasked with creating the branding for a coffee shop, ice cream shoppe, or burger 

joint that avoids cliches. This brand campaign was driven by the research of where is the most 

adequate location of a burger joint would be for the specific location. This could only be 

determined by narrowing the audience of this restaurant. Using the US Census, I compiled 

information about the demographic’s age, media preferences, marital status, whether they have 

children, their education, social activities or hobbies, social causes, and where they live. I also 

researched which cities in the United States eat meat to help decide the location of the restaurant. 

This research guided the decisions that I made when designing the branding of the burger joint. 

From the information gathered from the US census, I determined that the restaurant would be 

most appropriate near the River Oaks, Texas area. Research concluded that this is a location 

where people eat a surplus of meat. River Oaks is an affluent area of Texas, where the clientele 

could afford an expensive night out. This guided the symbolism of the rose in the logo, as it 

communicates strength, maturity, and beauty, speaking to a feminine audience. Although this 

information was collected to create a fictitious company, a restaurant and brand could be created 

that caters to its female audience. The research informs others about the subliminal messaging in 

logos and how companies capitalize on this message to influence the habits and investments of 

individuals.  



The Manipulation from Cooperation through Branding 

Creating a burger joint that stands out because of its unique audience. This burger joint is 

for the ladies. It is aimed towards giving women a free and stress free. This is a place for them to 

treat themselves to a special night with friends or their partners. Based on the name and the stress 

relieving properties of the feminine rose, rose extract is used to create beverages and desserts 

(Are Roses Edible?). This burger joint will be located near River Oaks, Texas. River Oaks is the 

most affluent part of Houston, so it is located where ideal customers live. The River Oaks 

Garden Club Forum is located nearby the location so that Garden Club members can come 

together to the burger joint. It is also located in Texas because still many people eat meet, rather 

than just vegan and vegetarian diets. This burger joint would operate primarily in the evenings 

and be open later into the night. Open from either 12am-10pm. The burger joint is a place for 

ladies’ night out gatherings and date nights. The food is good quality and high end, so the 

household income is about $65,000 (River Oaks). The customers that the burger joint is geared 

towards are 30–45-year-old women who are either housewives, or women who work high-paying 

jobs. This burger joint is set apart from others. It is not a quick, greasy, and rushed experience. 

The audience divulges from the usual burger joints, as it creates a luxurious experience for a 

female clientele. The brand personality that I built is luxurious, elegant, and classy. This burger 

joint aspires to serve high quality ice cream at a high cost.  

To determine which designs were most successful, I asked focus group questions to 

determine which designs are most appealing to consumers. Due to the designs heavily relying on 

typography, a few participants thought that it was a flower shop rather than a burger joint. While 

legibility was good on all designs, some responded that logo 3 might be difficult to read, and 

viewers might be “confused by what the word in the middle is.” The rose in the middle stood out 



to some people. Participants favored Logos 1 and 3. It was stated that those who liked logo 1 

appreciated the use of the swash of the R as the stem of the rose. A participant also commented 

that the heavy line weight of logo 1 made it stand out compared to the others. Although only one 

person stated that logo 1 was their least favorite of all the designs, no one favored this logo. 

The Bronze Rose meets the project criteria. It creates a consistent brand campaign for 

fictitious ice cream shoppe, coffee shop, or burger joint while steering clear of clichés. The 

colors, icons, typography, and patterns make a distinct brand for The Bronze Rose that is set 

apart from its competition. The unique selling point and branding make this brand campaign 

effective. Research guided the choices in typography, colors, and imagery, to effectively appeal 

to the target audience through elegance and beauty.  
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Logos
Brand Campaign 1
Primary

Secondary

Typography
Display| SantElia Script- 25 pts.
Regular | AaBbCcDdEeFfGg
Subheadings | Basic Sans- 14 pts.
Bold | AaBbCcDdEeFfGg

Body Copy | Basic Sans- 11 pts.
Regular | AaBbCcDdEeFfGg
Italic | AaBbCcDdEeFfGg
Semibold | AaBbCcDdEeFfGg
Semibold Italic | AaBbCcDdEeFfGg

Lettermarks



PatternsIcons

Colors
Primary Accent
Pink Ivory

Blushing

Black Satin

Blooming

Pink Velvet

CMYK: 0 20 10 0
RGB: 252 212 210
Hex: fcd4d2
Pantone: 517 C

CMYK: 10 40 20 0
RGB: 224 165 173
Hex: e0a5ad
Pantone: 230 C

CMYK: 45 90 50 30
RGB: 118 45 75
Hex: 752d4b
Pantone: Black 6 C 

CMYK: 60 80 60 70
RGB: 51 24 34
Hex: 331822
Pantone: 532 C

CMYK: 70 65 65 70
RGB: 38 37 36
Hex: 262524
Pantone: 7652 C



Identity Package

Susan Smith
5602 Cohn Ter, 
Houston TX 77007

The Bronze Rose
2356 W Alabama St
Houston, TX 76114
(281)383 7427

Rebecca Warren
Owner

rwarren@bronzerose.com

(281)383 7427

2356 W Alabama St

Houston, TX 76114

www.thebronzerose.com

Susan Smith,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. 
Egestas sed tempus urna et pharetra pharetra. Ante metus 
dictum at tempor commodo ullamcorper a lacus vestibulum. 
Aliquam vestibulum morbi blandit cursus risus. Augue eget 
arcu dictum varius duis at consectetur lorem donec. Sed 
pulvinar proin gravida hendrerit. Id neque aliquam vestibulum 
morbi. Amet dictum sit amet justo donec enim. Accumsan 
lacus vel facilisis volutpat est velit egestas. Ullamcorper morbi 
tincidunt ornare massa eget egestas purus. Pharetra diam sit 
amet nisl suscipit adipiscing bibendum.

Hac habitasse platea dictumst quisque sagittis purus sit. 
Viverra nibh cras pulvinar mattis nunc sed. Id consectetur 
purus ut faucibus pulvinar elementum integer enim neque. 
Lectus vestibulum mattis ullamcorper velit. Tellus in metus 
vulputate eu scelerisque felis imperdiet proin. Et leo duis ut 
diam quam nulla porttitor massa. Nisl condimentum id 
venenatis a condimentum. Lectus proin nibh nisl condimen-
tum. Blandit libero volutpat.

Regards,

Owner
Rachel Rosenberger
Rachel Rosenberger

The Bronze Rose
2356 W Alabama St
Houston, TX 76114
(281)383 7427
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