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Overview the Theory

 Richard Weaver (1953)

 Rita Rahoi-Gilchrest’s Four Tenets (2021)
— God and devil terms are framed together to shape public opinion.

— Successful god and devil terms stem from preexisting public
opinion of the individual using the terms.

— God terms are used to create political heroes.
— Devil terms are used to create political villains.



Apply the First Two Tenets

Hitler’'s Establishment of Acceptance

God and devil terms are framed together to shape public
opinion.

— Sovereignty, honor, homeland (Hitler, 1921)

— Creditors, poison, traitor (Hitler, 1945)

Successful god and devil terms stem from preexisting public
opinion of the individual using the terms.

— Wide acceptance

— Widespread trust



Apply the Last Two Tenets

Hitler’'s Weaponization of Rhetoric

* God terms are used to create political heroes.
— German Aryans
— Victimization

* Devil terms are used to create political villains.
— German Jews
— Cultivated misfortunes
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How did Adolf Hitler’s use of charged
rhetoric shift the German citizens’
public opinion toward the Jewish

people?

0!



Answer the Question

Hitler’s prior acceptance
Public acceptance of terms
German Aryans as heroes
German Jews as villains

Shift in mindset
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Investigate Modern Implications

 Anti-others rhetoric to violence wamico, 2022

* Charismatic leadership’s easy use of
radicalized language ren s Frezza, 2020)

* Christians’ language of godly wisdom and truth

(1 Cor. 2:1; Matt. 22:38-39; Matt. 28:19-20)
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Just as Hitler shifted German opinion,
our politicians could leverage those
same tactics to shift our own opinion.
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